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A message from the director

As a concerned parent of an overweight child, my heart 
overflowed as I realized the health risks associated with her 
growing obesity.  It was evident that something had to be done 
by someone; to preserve and to improve the quality of life for my 
child.  In 2002, I decided that someone was me!

I was moved to take action in the form of starting a nonprofit 
organization called C.H.O.I.C.E.S.  This is the acronym for The 
Center Helping Obesity in Children End Successfully, Inc.  The 
name truly reflects our mission, which is to prevent obesity and 
eliminate the overweight epidemic in children by enabling them 
to make better choices as it relates to food and lifestyle.

As a family, we learned that staying active and eating properly 
were the keys to halting the weight gain in our own child. 
After participating in many weight management programs, 
we also realized that just losing weight in the short term wasn’t 
enough.  What every child and each family needs is a way of 
life that promotes healthy eating, physical activity and peer 
socialization on a long-term basis.

Since starting C.H.O.I.C.E.S., I have come to realize that obesity 
exist in epidemic proportions for all people in the United States, 
especially in our children. The Center for Disease Control’s year 
2004 population studies estimate that over 12 and a half million 
children and adolescents in this country are overweight. That 
is nearly 4 times the number 40 years ago.  The challenges we 
face, is to reverse the trend.

At C.H.O.I.C.E.S., we have a committed team of educators, 
medical professionals, parent volunteers and a very creative 
staff.  Please support our quest to end childhood obesity.   

Thank you.

Vanetta S Keyes
Founder & Executive Director

 



The Challenge
Obesity in children and adolescents is a serious issue with many health and social consequences that often continue into 
adulthood.  Poor nutrition and inactivity puts more of today’s youth at risk of developing life-threatening diseases as they age 
than any generation before them.  
 
C.H.O.I.C.E.S. is committed to helping families embrace the challenge of overcoming obesity.  Our mission is to provide a parent 
and child resource center for the clinically diagnosed and at-risk children of obesity.  The Center promotes weight management 
and lifestyle changes through nutrition education, peer socialization, physical activity, and community involvement.

Obesity is one of the most critical health issues in the United States.  The causes of obesity are complex and include genetic, 
biological, behavioral and cultural factors. Overweight children are much more likely to become overweight adults unless they 
adopt and maintain healthier behavior patterns. In ways only beginning to be understood, being overweight at a young age can 
be far more destructive to overall health than adding excess pounds later in life.

Nearly 1 in 3 children in Georgia are obese or overweight according to the 2009 SHAPE Act published by the 
American Heart Association. 

The costs for children with obesity-related hospitalizations rose to $237.6 million in 2005, an increase from 
$125.9 million in 2001 as published this month in USA Today.
 
The percentage of overweight and obese 10 – 17 year olds in Georgia is 37.3%. Thus ranking Georgia the 
3rd worst health outcome state preceded by Arkansas #2 and Mississippi #1 according to the 2007 National 
Survey of Children’s Health. 

8 of the 10 states with the highest rates of obese and overweight children are in the South, as are 9 of the 10 states 
with the highest rates of poverty as published in F as in Fat: How Obesity Policies Are Failing America 2009.  

2 million adolescents (1 in 6 overweight adolescents) aged 12-19 have pre-diabetes and approximately 
186,300 of all people in this age group have diabetes as published in 2008 Diabetes Facts by the American 
Diabetes Association.   

The Facts



The Solutions
The program strategy at C.H.O.I.C.E.S. is designed to be as 
multifaceted as obesity itself!  The Center’s success lies in it’s 
layered approach that combines the expertise of registered 
dietitians, personal trainers, clinical social workers, motivational 
coaches and caring parents to provide children with preventative 
weight management tools

QUOTE“We eat more vegetables and drink more water.  

When we want a snack we reach for a healthy 

one.  We also exercise more.”

- C. McNeal

Dietary & Nutrition Education:  Establishing a link between food consumption and its effect on mind and body.  Weekly 
educational sessions focus upon food choices, consumption, preparation, and diversity.

Peer Socialization:  Inclusion is key!  Participants enjoy group fitness activities, social outings and interactive discussions 
to create a healthy atmosphere for peers with similar challenges and shared goals.  

Interactive Communications:  Utilizing the Internet as a powerful medium to educate and communicate as a team. 
Implementing engagement tools such as “Zoey”, the C.H.O.I.C.E.S. animated cartoon character created for elementary aged 
children. 

Community Collaboration:  Forging partnerships that raise obesity and healthy living awareness. Future goals include 
advocating institutional intervention and policy changes.



The Impact
C.H.O.I.C.E.S. offers unique, collaborative programming that engages primary influencers in a child’s life – parents, 
family, peers, educators and community. Inherent to the Center’s goals is a special emphasis upon at-risk minority 
populations wherein safe places to play are limited. The 2009-2010 childhood obesity prevention programs are:  

QUOTE“This appears to be a wonderful, well thought 

out program; I just wanted to say thank you. We 

believe that this will literally save our lives.”

 - L. Edge

We Can!…Make Healthy Choices
A 6-week family workshop series that provides water aerobics classes to children between ages 6-12 while 
educating parents utilizing the nationally accredited “Ways to Enhance Children’s Activity and Nutrition” (We 
Can!) curriculum from the National Institutes of Health.   

The Children’s Nutrition Education & Physical Activity Expo 
Signature events including both indoor and outdoor nutrition exhibitions, free health screenings and cooking 
demonstrations. Designed as learning carnivals, that include major sports teams such as the Atlanta Braves, 
Atlanta Hawks and Atlanta Thrashers.  

The “Children’s Expo On Wheels” 
Is a year round program that participates in health awareness events to support schools and community 
organizations. Focusing upon simple nutrition education themes paired with alternative fitness activities the 
CHOICES Expo on Wheels reached over 10,000 children and youth in 2008 alone. 

Camp C.H.O.I.C.E.S.
The 1-week day camp series for overweight children.  Each camp is gender specific and designed for children 
ages 10-15.  Camp C.H.O.I.C.E.S. provides hands-on nutrition classes, personalized fitness training and fun 
cooking demonstrations.  

Sisters In The L.I.T.E. (Lifestyle Intervention Teaching Exercise) Program
An 8-week lifestyle changing workshop series for young women ages 10-24.  The “Sisters” program provides 
self-esteem, nutrition and fitness classes to young women whilst educating their parents utilizing the nationally 
accredited “BodyWorks For Girls” curriculum from the Office on Women’s Health. 

Media Smart Boys
A new year round program designed for young men between ages 10–16. The “Smart Boys” experience 
nutrition and fitness education while learning from the nationally accredited “Media Smart Youth” curriculum by 
the National Institutes of Health. The young men are taught media production skills using digital technologies.     



Sponsorship Levels
Presenting Sponsor:  $25,000.00 
Premium exhibit space of 2,500 square feet at 
C.H.O.I.C.E.S. Expo.

10 premium banners displayed in Expo (sponsor provides 
banners).

Company name mentioned in 3 week radio advertisement 
campaign as Presenting Sponsor.

Acknowledgement in promotional materials as Presenting 
Sponsor.

Recognition as Presenting Sponsor in Expo event program 
book.

Inside front cover color advertisement in Expo event 
program as Presenting Sponsor.

Leading signage recognizing sponsor at registration and 
other prominent Expo location.

Sponsor branding inclusion in recurrent on-site public 
announcements.

Leading on-screen logo positioning during Expo 
presentations.

Sponsor branding spotlight in two C.H.O.I.C.E.S. 
e-newsletters.

Distribution of promotional items and/or giveaways in Expo 
bags.

Company Logo on C.H.O.I.C.E.S. website with hyperlink to 
company website thru December 31, 2010.

Company logo placed on children’s scavenger hunt cards 
for Expo.

Diamond Sponsor: $15,000.00
Premium exhibit space of 2,500 square feet at 
C.H.O.I.C.E.S. Expo.

6 premium banners displayed in Expo (sponsor provides 
banners).

Company name mentioned in 3 week radio advertisement 
campaign as Diamond Sponsor.

Acknowledgement in promotional materials as Diamond 
Sponsor.

Recognition as Diamond Sponsor in Expo event program 
book.

1 full page color interior advertisement as Diamond 
Sponsor in Expo event program.

Priority signage recognizing sponsor at registration and 
other prominent Expo location.

Priority on-screen logo positioning during Expo 
presentations.

Sponsor branding spotlight in two C.H.O.I.C.E.S. 
e-newsletters.

Distribution of promotional items and/or giveaways in Expo 
bags.

Company Logo on C.H.O.I.C.E.S. website with hyperlink to 
company website thru December 31, 2010.



Sponsorship Levels con’ t
Gold Sponsor:  $10,000.00 

Premium exhibit space of 1000 square feet at 
C.H.O.I.C.E.S. Expo.

4 premium banners displayed in Expo (sponsor provides 
banners).

Acknowledgement in promotional materials as Gold 
Sponsor.

Recognition as Gold Sponsor in Expo event program book.

1/2 page color interior advertisement as Gold Sponsor in 
Expo event program.

Signage recognizing sponsor at registration and other 
prominent Expo location.

On-screen logo positioning during Expo presentations.

Sponsor branding spotlight in one C.H.O.I.C.E.S. 
e-newsletter.

Distribution of promotional items and/or giveaways in Expo 
bags.

Company Logo on C.H.O.I.C.E.S. website with hyperlink to 
company website thru June 30, 2010.

Silver Sponsor:  $5,000.00 

Premium exhibit space of 500 square fee at C.H.O.I.C.E.S. 
Expo.

2 premium banners displayed in Expo (sponsor provides 
banners).

Recognition as Silver Sponsor in Expo event program 
book.

1/4 page color interior advertisement as Silver Sponsor in 
Expo event program.

Signage recognizing sponsor at registration and other 
prominent Expo location.

On-screen logo positioning during Expo presentations.

Distribution of promotional items and/or giveaways in Expo 
bags.

Company Logo on C.H.O.I.C.E.S. website with hyperlink to 
company website thru March 31, 2010.

Bronze Sponsor:  $2,500.00
Premium end of aisle 10’x20’ booth at C.H.O.I.C.E.S. Expo.

1 premium banner displayed in Expo (sponsor provides 
banners).

Recognition as Bronze Sponsor in Expo event program 
book.

Signage recognizing sponsor at registration and other 
prominent Expo location.

On-screen logo positioning during Expo presentations.

FACT
The annual cost to society for obesity is estimated 

at nearly $100 billion – in Georgia, the tab is 

approximately $2.1 billion per year.  



Booth Options
Premium End of Aisle 10’x20’ - $1,000.00
Exhibitor name listed in Expo event program book.

One booth sign showing exhibitor name and booth number.

8’ high back wall and 3’ high side rails draped, two 6’ tables 
(draped 3 sides) four chairs.

Standard 10’x20’  - $900.00
Exhibitor name listed in Expo event program book.

One booth sign showing exhibitor name and booth number.

8’ high back wall and 3’ high side rails draped, two 6’ tables 
(draped 3 sides) four chairs.

Premium End of Aisle 10’x10’  - $600.00
Exhibitor name listed in Expo event program book.

One booth sign showing exhibitor name and booth number.

8’ high back wall and 3’ high side rails draped, one 6’ table 
(draped 3 sides), two chairs.

Standard 10’x10’  - $500.00
Exhibitor name listed in Expo event program book.

One booth sign showing exhibitor firm and booth number.

8’ high back wall and 3’ high side rails draped, one 6’ table 
(draped 3 sides), two chairs.

WOW Photo Booth Sponsor $2,500.00  
(ONE SPACE REMAINING)
Exhibitor name listed in Expo event program book.

One booth sign showing exhibitor name and booth number.

8’ high back wall and 3’ high side rails draped, one 6’ table 
(draped 3 sides), two chairs.

Company logo printed on children’s souvenir photo.



Sponsorship Level:

Company / Individual / Organization Name:

Address:

City:       State:    Zip:

Principal Contact and Title:

Phone:

Company URL:

Email Address:

Check here if you would prefer to donate anonymously (your company name  / logo will not appear on any 
event materials, marketing etc.,)

Method of Payment:
Please make checks payable to The Center Helping Obesity In Children End Successfully, (C.H.O.I.C.E.S.) 
and mail to: 1275 Shiloh Road NW: Suite 2660, Kennesaw, Georgia 30144

If you are making your donation by Visa, MasterCard or Bank Debit Card, please call our office at 
(678) 819-3663.  Thank you for your support!

Logo / Print Information:
Please submit camera ready, high-resolution jpg or eps version of your company logo or print advertisement to 
info@choicesforkids.org for placement in the applicable event collateral, depending upon your Sponsorship Level.

Sponsor Contact Information


